
Copernicus
Science Centre



A true paradise for lovers of science, not
just for children! Here you can discover

the secrets of nature, carry out your
own experiments and have fun.

What exactly it is?



The Copernicus Science Centre is an
innovative, hands-on museum that invites
families to discover the laws of science
through experiments, quizzes and
interactive exhibitions. One of Europe’s
largest and most modern museums, the
center features over 450 exhibits in seven
permanent galleries. The museum can be
visited from 5 November 2010 and is
located in the capital city of Poland



At the end of 2021, the
participation of the
groups increased
significantly and

reached high levels
that exceeded all

expectations.

During the pandemic, the
return to the Copernicus
Science Centre was in

question. It was expected
that 330,000 visitors would
come to us in 2021. Despite

two lockdowns and sanitary
restrictions, a total of

598,000 visitors visited the
science center. As it turned
out, people were waiting to

return, and even in the event
of a pandemic, they felt safe

there.

Market analysis



- Palace of Culture and Science 
- Neon Museum 

- Museum of Modern Art in Warsaw
 - Museum World of Illusions

 Examples of competition
are:

The Copernicus Science Centre also has
a number of competitive institutions.

They are becoming increasingly popular
because of their appealing way of

communicating information. However,
the Copernicus Science Centre is still the

most popular.



Competition



Chart of the age of visitors to
the Science Centre
compared to the population of
Poles

Gender chart of visitors to
the Science Centre
compared to the gender of
Poles

Target
Group

The distribution of visitors to the Copernicus
Science Center is differential. Adults are
primarily looking for entertainment and

interesting leisure activities. Children, on the
other hand, look here for inspiration for science

in addition to entertainment.



Stop the Sun and move the
Earth - Copernicus Science

Centre 



Due to the diverse target group, tactics will also
be diverse. We are mainly interested in attracting

younger customers, including necessarily
children.

Tactic



Press conferences
on foreign TV
stations - the aim
is to attract
tourists from
abroad to visit the
museum during
their stay in
Warsaw 

Brochure -
sending it to
schools can
encourage
teachers to

organize a trip
and children to
visit the place

with their parents

 Social media -
thanks to innovative

means of
communication, we

will reach every
group of recipients
(Twitter - posting

curiosities and
showing that science

can be interesting)
(Tiktok - quick

information about the
latest events)

Competitions - will
encourage you to

develop your
knowledge and

arouse interest in
exact sciences,
giving you the

opportunity to visit
the museum



Thank you for attention!


